
Convince Your Boss
Endless Customers Live | October 5–7, 2026 | Hartford Marriott Downtown

Copy the text below, paste it into an email, and fill in anything in [brackets].

Subject: Request to attend Endless Customers Live (Oct 5–7, Hartford)

Hi [Boss's name],

I'd like approval to attend Endless Customers Live, October 5–7 at the Hartford Marriott Downtown. It's a
three-day training event built around the Endless Customers system; the sales and marketing framework for
becoming the company buyers trust and the one AI recommends when they ask.

Three reasons I think it's worth it for us:

1. Being found and recommended by AI is only half the story. Everyone is chasing AI visibility right now,
but getting named in an AI answer only puts us on the short list. The buyer still lands on our site, still
looks for proof, and still decides in the first few minutes whether we're credible. This year's agenda
covers both halves:

* "The Mechanics of Credibility and Being Recommended by AI" and "Where Things Are With AI
Visibility and Where AI and SEO Are Going" are about how we earn the recommendation in the first
place

* "Nobody Takes Your Word For It" and "Say It, Show It: What Buyers and AI Expect" nail what has to
be true on our site for that recommendation to actually convert

* "Humans and AI Agents: Build a Site That Works for Both" our website now has two audiences, and
most sites are still built for only one

* "Win the Moment They Reach Out" the first response, which is where I think we're losing [specific
gap]

* "From Prompt to Published: AI Content Workflows and Agents" how to produce this volume of
content without adding headcount

2. It's a working event, not a listening event. Every session comes with a digital workbook, and the
activities are built to be done on our own business rather than a case study. Same with the breakout
workshops. I'd choose [Big 5 Content Workflows / AEO Optimization / Self-Service Tools Audit]. I'll come
back with a completed workbook that's effectively a prioritized 90-day plan for [specific goal, e.g.,
improving lead quality], not a notebook of ideas I still have to translate.

3. The track record is real. Companies running this system report results like $1M in added revenue and
lead increases of more than 1,000%. If we implement even one main idea, the trip pays for itself.

All-in cost: roughly $2,350



Ticket: $999. Normally $1,299 but I have a discount code. Increases to $1,599 on Sept. 28.

Hotel: about $610. Two nights at the $265/night group rate, plus Connecticut lodging tax. The room block
closes September 11.

Travel and incidentals: about $450. Some meals are included in the ticket (breakfast, lunch, and dinner
Tuesday and breakfast Wednesday).

One thing worth considering: if we send three or more people, tickets drop in price. The biggest reported
benefit is sales and marketing hearing the same playbook at the same time, so [names/teams] may be
worth including.

Event details: https://www.endlesscustomers.com/live/hartford-2026

Can I go ahead and register before the price goes up on the 28th?

Thanks, [Your name]


